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As graphic designers, it is impossible to do just what we like
and what we are proud of doing. Howevenr, when we try to love
whatever work that comes to us, we get to be better at what
we do and can reveal our own characteristics. Ten years after
the foundation of our studio, we came to have design
references regarding many media, and we are running the
studio in a way that allows us to conduct large-scale projects
without increasing the size of our studio. This is because we
learned how to survive as a small studio in the process of
coexisting and depending on others through collaboration.
Furthermore, when we look back on our past decade, we can
understand the rise and fall of the industries that require
designing, in other words, popular trends. We think that our
studio should become one that exists in and ahead of the
current trends even when we do not design for the general
public. That way, clients will continue to seek us and want our
design solutions. At the border between popularity and
novelty, we believe that it is important to try projects not only
for clients but also to expand our design power by further
revealing our thoughts. As a result, we would like to remain a
studio that never loses its flexibility to change. We also think
that is the studio’s greatest strength.
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